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Data Harmony Update a Suite Release
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Saturday, May 17, 2008

Search:

Access Innovations Inc., a data management systems company, is releasing version 3.4 of its Data Harmony software suite, and it Feature archive

News archive

sounds like a sweet deal.

The five-component software is used to make and maintain taxonomies, thesaurus, and indexing systems. Data Harmony focuses on
accuracy, precision, and repeatability in its search results, an emphasis that receives a happy quack from the Amold IT mascot.

The major updates include more than 30 new features and revised documentation (to keep you in tune). The company says current
users will recognize the same look and feel of the program and appreciate “friendlier and more functional features.”

President and Chairman Marjorie M.K. Hlava said the upgrade comes courtesy user requests and suggestions. It's refreshing to find a
tech company making such efforts to rework a good product and actually making it better. We like Ms. Hlava’s old-fashioned, hands-on,
we-care approach most refreshing at a time when software vendors do better PR than coding. The full list of the Data Harmony
enhancements for 3.4 can be found here.

Jessica Bratcher, May 16, 2008 Stephen E. Arnold monitors search, content
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A colleague in San Francisco asked me on May 14, 2008, “How do the search engine vendors position themselves?”
Only search links from this page:

| told him that | would think about the question on the luxurious red-eye flight from SFO to Detroit. | did. | worked through the files on my

trusty laptop and compiled a list of the taglines for some of the vendors whom | monitor. The list is not exhaustive, but | had data about a
couple of dozen companies in the behind-the-firewall search business. Search News

The table below provides a summary of the taglines. These are quite interesting, and | was surprised at the different approaches takento ., Blogroll

explaining the companies’ systems. For example, | liked the taglines that echoed Caesar's | came, | saw, | conquered (Vini, vidi, vici).

SchemalLogic says, “Find. Use. Protect.” Thetus asserts, “Find. Assess. Fit. Understand.” Lexalytics crafts, “Discover. Understand. Act.” m Alt Search Engines

m BMOC
Several of the companies use active or instrumental catchphrases. Brainware, a spin out from a German content management company, = Enterprise Cloud Computing
uses, “Intelligence unleashed.” I thought of a tiger pursuing me through the Louisville Zoo. And InQuira says, “Harvest knowledge.” . Pandia

Nstein, a company that has undergone accelerated evolution, = Philipp Lenssen

Less creative influences put a damper on marketing passion in these slogans. Panoptic (now Funnelback) gently offers, “Internet and . Categories . Archives
Enterprise Search.” Almost matching the Australian’s tagline is Fast Search & Transfer’s “The business of search.” Clearforest matches
these in understatement with its “Text Analytics Solutions.” ZyLAB comes close too, saying, “Infomation Access Solutions.” W conferences m May 2008
w Cost m April 2008
Other companies use the tagline as elevator speeches on a diet. 2 database .. March 2008
For example, Endeca, flush with investments from Intel and SAP,
states, “Innovative Software to Help People Explore, Analyze, and W enterprise m February 2008
Understand Information.” Not to be outdone in the pitch department 2 feature » January 2008

is ISYS Search Software’s “Enterprise Search Solutions for Real
# federated search

People Doing Business in the Real World.” (I like the “real” part of . Meta
this statement because some of the taglines are a bit abstract.) 3 google
Stratify (formerly Purple Yogi) stikes a Zen-like note: “Focus on the w Login

Matter of eDiscovery with Peace of Mind.” When | repeat this five W image search

. m Entries RSS
times, my heart rate slows and my blood pressure drops.

A interview
w Comments RSS
Other vendors assert that their system is Numero Uno in the search- # library automation
and-retrieval sector in a nice way, of course. Open Text, a company with as many search technologies as Microsoft, declares themselves ) microsoft B WordPress.org
“The Content Experts.” And, Dieselpoint opines, “The Leader in Search & Navigation Technology.”
#l news

A small number of vendors drift into the poetic. Exegy uses repetition and alliteration to explain its super-fast appliance: “Extreme Speed.

Extreme Insight.” Or, SurfRay (owner of Mondosoft and Speed of Mind) and its rhytmic “We Move People to Discover.” Note that SurfRay H online (general)
itself, a relative newcomer to search, describes itself this way, “Pioneers in Enterprise Search and Behavior Analytics.” Strong stuff and @ profile
sure to cat catch the attention of Autonomy working overtime to catch up with the “Don'’t be evil” Googlers.
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